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Asian Heritage Street
Celebration

SF Hep B Free

Mission:

m Create public & clinician awareness of
CHBV in the APIA community

m Promote routine HBV testing and
vaccination within primary care setting

m Facilitate access to follow-up care for
infected

Community Support
April 25, 2007 Kick-off Dinner
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Hep B Free Model

m Multifaceted partnership encompasses
entire health care sector, universities,
legislators, foundations, CBOs, and media

m Galvanized multiple constituents for
sustainability

m Systemic change to address major local
public health concern

m Largest community organizing for API




Public Policy

Earned Media

AsianWeek
Philippine Nows
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Elected Officials Engaged

U.S. Federal Govt

Speaker of the House Nancy Pelosi
Representative Mike Honda
Representative Jackie Speier
Senator Dianne Feinstein

Senator Barbara Boxer
Representative Judy Chu
Representative Anna Eshoo
Representative Lynn Woolsey
Representative Barbara Lee
Representative Pete Stark

Alan Wang

ABC7NEWSHO

California Govt
Governor Arnold Schwarzenegger
Controller John Chiang
State Senator Leland Yee
Ass. Speaker Pro Tempore Fiona Ma
State Senator Mark Leno
State Senator Elaine Alquist
Assemblyman Paul Fong
Assemblyman Ted Lieu
Assemblyman Jerry Hill
Assemblyman Warren Furutani
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Subaru Hep B Mobile 2 Doctors and Students

Public Awareness Campaign fj= Public Awareness Campaign
April 2007 . - September 2008

First city in the US to test and vaccinate all Asian
and Pacific Islanders for hepatitis B
Sove lves! Stop Hepotitis B
BETESTED. BE VACCINATED. BE TREATED.

Be Sure. Be Tested. A
Be 9 Free.

Public Awareness Campaign "*:@m Public Awareness Campaign "*:@m

by

May 2010 . - May 2010




Public Awareness Campaign @
May 2010 s e

ine

36 Actively Participating Par

Spectrum of Participants

65% from outside health sector

Spectrum of Activities

Political Community
10% | Outreach/Marketing
Media Screening
Vaccination
Provider
QOutreach/Marketing
Lab Testing
Follow-up Care
Educational P
25% Fundraising

Screening Site Clients by Ethnicity

Testing within primary care provider is primary goal

Total Client Population Positive Client Population
n=4624 n =238
m Chinese
| Filipino
Caucasian
Other
W Hispanic/Latino
W Vietnamese
m Korean
Japanese
W African American
m Pacific Islander
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Hep B Free Clinicians Honor Roll
October 2009
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Cash and In-kind Contributions
April 2007 — June 2009

In Kind:

Partner organizations spent a total of
$2,470,331 and dedicated 7,903 hours of
volunteer service

WPhase | 8- el
1 Phase | ApilT - ne0B

Cash:
$1,434,628 was raised

PadStaft  Lablmmunzaion  Marketing Qther

Screening Site Clients by Age

Testing within primary care provider is primary goal

Total Client Population, n = 4,624
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Insured Rates e New Asian Population

San Francisco California (URSH
- 2.0% 800,000
S N O N e et R 28% 1100000
53% 3,500,000
INSURED ~ 66.7% 70.9% 79.4% 45.7% 50.9% 59.5% 60.3% 9.5 % 7,273,000

12.2% 11,900,000
12.6 % 15,200,000

Economic Power Asian American Generations

m Asian American
buying power hit
$427 Billion in
2006

Asian buying
power is growing
three times faster
than the Asian
population

Sources: University of Maryland, U.S. Census, Organization of Chinese Americans.




